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zašto vredi čitati naučne tekstove koji govore o opstanku na planeti zemlji? i kakve veze imaju ekonomija, 
socijalna i duhovna svest sa spasom planete? brendovi su davno zamenili količinu kvalitetom i cenom 
pojedinačnog komada. Da bismo opstali na svojoj planeti, verovatno ćemo morati da trošimo više ideju, a 
manje materiju. zato će novac postati nevažan u vremenu koje se predskazuje kao vreme klimatskih 
promena. neće moći da spasi ni ljude, niti velike kompanije. ko će spasiti planetu?
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MODNI
Poslednji
imperator

Poznata 
crvena boja, 

Valentinov 
zaštitni znak, 
kombinacija je 

100% magente, 
100% žute i 10% crne 

(po CMYK modelu)
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magazine for creative life and business 



 
 
 

Original and brand  
are almost synonyms.

Why 

This luxurious unisex lifestyle magazine on 146 pages is an elegant source of information on themes which 
make life more high-quality, beautiful and successful. Better communication between local and global 
culture, material and spiritual, modern and ancient and between all things that are in conflict because of 
prejudice or a lack of knowledge and information. That is our method. 

The rules are changing. Learn the new rules and add value to your life and business. 

CG 3 €
MAK 220 MKD
SLO 3 €

BiH 7 KM
HRV 12 KN
Austria 3 €

Belgium 3 €
Denmark 30 DKK
Great Britain 2,5 ₤

Greece 3 €
Holland 3 €
Norway 40 NOK

Switzerland 5 CHF
Sweden 30 SEK
Denmark 30 DKK

razlike i slicnosti

GLAMUR I LUKSUZ
ujedinitelj amerikanaca i njihovih protivnika

BARAKOMANIJA
kraj bahatosti umesto kraja sveta

KO ĆE SPASITI PLANETU

5
SRBIJA
na štiklama

najmoćnijih
žena

  No 1.
    MAJ 2008.
      CENA 200.
        ISSN
          874259314

kako postati 
MILIJARDER

novi poredak bogatstva

CG 3 € MAK 220 MKD SLO 3 € BiH 7 KM HRV 22 KN
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10 NAJBOGATIJIH RUSA:
LEKCIJE ĆIRILIČNOG GLOBALIZMA 
TAJNE EvROvIzIJSkOG uspEhA 
predsednik MEdvEdEv moć ili mudrost? 
Ekskluzivno: Čovek koji je stvorio SEkS I GRAd
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KAKO OSTATI BOGAT

TOP 5

LEKCIJE GLOBALIZMA

ŽAK SEGELA

IZMEĐU 
AMERIÈKE
KRIZE I 
RUSKIH PARA

Najslavniji
humanitarci

ŽAK SEGELAŽAK SEGELAŽAK SEGELAŽAK SEGELA

Razbijači
kosmičkih sila

Prijatelj francuskih 
predsednika
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FREEMENTAL COMMUNICATIONS

Brandomania 

magazine:

Seven years after the success of Brandomania TV show (about lifestyle, communication, media, 
demystification of success and everything that makes it, including money), which first introduced the term 
“brand” in Serbia and the region of the former Yugoslavia, the printed version has begun its life in the form: 
magazine for a creative life and business. 

The mission of Brandomania magazine is to search 
for the original and the new, in a society in which 
hyper-production of “copy-paste” dominates. This 
original and by its content superior magazine 
creates and strengthens communication, and 
connects with the best: brands, people, phenomena 
and ideas. 

Every two months, it offers information of 
how to create, live and invest in things 
that matter.  

What value does that give you as a 
person, to your business or your 
favorite brand? Demystification of 
the secrets of success and wealth, of 
both the material, and that which we 
call spiritual. Demystification of the 
creative process in life and business. In 
business, creativity gives better results. 

Life can be creative, business too. 

What you can find in Brandomania magazine, but 
cannot in the competition, are exclusive interviews 
with the most popular people about things that 
make a difference. 

Photography and design also make a difference. 
Original instead of copy. The 

difference is that we respect 
the reader’s need for a 

magazine that can be 
read for a month and 
longer…We thought of 
our reader’s contact 
with the finest paper. 
Thanks to our system 

of distribution, we 
cover 1400 kiosks in 

Serbia, with a special 
accent on shopping malls, 

airport, Maxi supermarkets….
We also distribute 5000 copies to important 
concerts, the National Theatre, through banks and 
by subscription. For the technically more advanced 
readers, we have the option of downloading the 
magazine in PDF. 



intelligent
advertising

Magazines that are swamped 
with ads that irritate the reader 
are the past. 

Use the opportunity to advertise in Brandomania intelligently, 
achieving the complete effect of a carefully incorporated ad into 
the content. Also, allow your reputation to gain new strength  
in the context of the most successful and through the competition  
(www.brandomania.co.rs) for Brand of the Year (Brand of Trust  
and Brand of Style).  

We will enable your brand a better communication through 
exclusive content, internet presentation, as well as direct marketing 
(newsletter).  

Also, this year, there will be 4-6 promotions, with the central yearly 
one: for the best brand, for National Brand of the Year and the most 
socially responsible. 

The best investment is the one related to the right people.  
People who search for creative solutions: men and women between 
20  and 65, urban, professionals who are searching for better 
solutions. 

Be a part of the family, who through its lifestyle and work creates 
a better world and a source of new values. Be a part of the project 
which connects ideas and money, as reader or as an advertiser,  
be a part of Brandomania magazine and the online issue. 
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Why advertise in  
Brandomania magazine: 

mesto za  
vaš oglas



Covers K4
K2
First right 
K3

 2.800 points*
2.500 points*
2.500 points*
1.900 points*

Options K2 + First right 
Double cover 
insiDe Double page 

4.000 points*  
5.000 points*
3.000 points*

pr texts   50 % more  
than those in the price list 

Non-standard ads

vignette (5cm x 2,5cm) on the editorial page 800 points*

vignette (5cm x 2,5cm) on front page 2.000 points*

using a promo brand photo on front page 1.000 points*

creative designer branding of a page  
(logo and details with characteristics of a brand) 

2.000 points*

additional cover page 6.000 points*

additional cover page + K2  8.000 points*

insertion      2.800 points*

ads are delivered in photoshop, eps or tiFF formats, cMYK color scheme and 300dpi resolution.  
page format: 220x280mm. a 5mm overlay is necessary on all sides for the trim. 

Deadlines for ads: reservation 14 days before issue goes to print, ad delivery 10 days before issue goes 
to print. 

all discounts are agreed individually. agency discount: 15%. volume discount: For 25.000 points* - 
discount 20%; up to 50.000 points* - 30% discount (25% + 5% at the end of the year). For payment in 
advance 10% discount. 1 point = 1 euro in the dinar equivalent in the median exchange rate of nbs.  
the prices do not include 18% vat charge. 

Circulation: 10,000 copies (first issue) Distribution: 1400 
kiosks in serbia + vendors + subscription 

luxurious/exclusive monthly in 
full color  on 90gr. paper,  

covers 200gr.

Magazine for creative  
life and business  

Knjižni blok

1 Block 1/1
1/2
1/3
1/4

1.600 points*
1.200 points*

950 points*
550 points*

2 Block 1/1
1/2
1/3
1/4

1.600 points*
1.200 points*

950 points*
550 points*

3 Block 1/1
1/2
1/3
1/4

1.050 points*
750 points*
450 points*
350 points*
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Brandomania.co.rs

Inside pages

The inside pages package means that your banner will appear on all inside pages related to a certain 
issue, as well as on all pages po dubini of a certain issue. 

naslovna strana - pozicija 1

UnUtrašnje 
strane  

pozicija 2

UnUtrašnje 
strane  

pozicija 1

UnUtrašnje 
strane  

pozicija 3

UnUtrašnje 
strane  

pozicija 4

offers several advertising options which can be adapted to the clients needs. From the most standard 
type of advertising through a banner, to linking to a product, branding of sections and the entire site 
without size restrictions of the advertising message.  

During the promotional period, 
Brandomania.co.rs offers 

advertising options based on  
a monthly flat fee.  

 Position 1 (728x90) 650 points*
 Position 2  (300x250) 500 points*

 Position 3 (300x250) 400 points*
 Position 4 (300x500) 600 points*

The front cover is the home page and represents the 
initial destination of every visitor. It contains a 
summary of the current magazine issue.  
 

 Position 1 (967x120) 800 points*

www.brandomania.co.rs
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